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aug 9 Regular Meeting 
6:30 pm Regions Bank 

sep 6 Labor Day 

sep 13 Regular Meeting 
6:30 pm Regions Bank 

oct 11 
Columbus Day 
Regular Meeting 
6:30 pm Capital City Bank  

oct 18 Founderôs Day 

nov 5-7 Fall Council 
Ocala Hilton, Ocala, Florida  

nov 7 Forget-Me-Not Walk 
United Methodis Church, Tallahassee, Florida  

  

  

  

  
 

 international news 

Submitted by Claire Mikko 
 

THE PLAN  
Once the club determines its goals and establishes a 
publicity plan and budget, someone must by appointed 
to coordinate the activities outlined in the plan. The 
public relations chairperson or other appropriate 
officer will plan and evaluate the clubõs public relations 
efforts, and serve as a liaison between the club, district 
and international. 
 
The public relations plan is a month-by-month guide 
outlining the clubõs activities for the entire year. It 
includes goals, action steps, persons responsible and a 
time frame for the various action steps. A specific plan 
for each event can be written separately to provide 
more details and direction for the event committee. (A 
sample PR plan including some of Pilotõs international 
projects is provided in the printed version of this 
publicity guide. Copy the plan and fill in the blanks 
with your clubõs activities.) 

The public relations chairperson should review and 
evaluate the plan throughout the year, making any 
necessary changes. For example, if the club receives 
good coverage in one area, such as the print media, 
focus even more attention on newspapers. However, 
stay in contact with other media outlets. If your first 
attempt to attract coverage from the local television 
and radio stations is unsuccessful, donõt give up. 
Reporters receive numerous news releases and leads 
every day, and with more lead-time, your next event 
may receive the coverage it deserves. 

 

Continued on page 3é 
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club  notables 
Claire Mikko President 

Pam Schilling President-Elect 

Linda Summerlin Vice President 

Jane Furlong Secretary 

Karol Schneider Treasurer 

Jane Parker Immediate Past-President/Director 

Yvonne Salfinger  Director 

Belinda Mizell Director 

Pam Manley Editor 

Meetings are held each 2
rd
 Monday at 6:30 p.m. at the Regions 

Bank on Centerville Road. Our focus is on brain related 

disorders, brain safety, youth projects and Pilot scholarship 
houses. 

 
 
 
 
 

visit us on the web at:   

www.tallahasseepilot.org 

 
 

pilot club of tallahassee ï friendship & service ï since 1935 
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president's corner  
 
 

 jul & aug 2010 July 2010 
 
This is a great time to be President of the Pilot 
Club of Tallahassee.  We had a wonderful 75th 
Anniversary celebration and everyone is 
ñpumped upò for the 2010-2011 Pilot Year.   
 
Each and every one of you plays a major role in 
our organization.  Without your expressed 
thoughts and actions, we would not be able to 
accomplish what we do.  Our presence in the 
community is felt in so many ways by what you 
do.  Gretchen Everhart School has received 
three high back chairs and a pacer from our club 
due to the fundraisers you worked and the grant 
you requested.  The Alzheimerôs Project, Inc. 
has received annual monetary donations from 
our club, with the latest being $1,500, thanks to 
your fundraisers and grants.  This is just the tip 
of the iceberg.  Salvation Army, Chelseaôs 
House, Childrenôs Home Society, LaVerne 
Weddle Pilot Scholarship House as well as the 
Mary Ellen Thomas Pilot Scholarship House 
(University of Florida) and the Gresham-Kite 
Pilot Scholarship House (Florida Gulf Coast 
University), Boys and Girls Club of the Big Bend 
as well as local schools, Second Harvest Food 
Bank, Veteranôs Administration, children at the 
ñhelmet frenzyò at KidsFest, SafeKids, and on 
and on and on, benefit from what you do. 
 
So thank you to all of you.  I truly look forward to 
the coming year and all that we can and will 
accomplish. 

 
"Do not unde r estimate the Power Of 

Thoughts.  
Just as water has the power to shift and mold 

earths landscape,  
your thoughts have the power to shift and 

mold the landscape  of your life"  
- Chuck Danes  

 
In Pilot Love and Friendship...  

Claire 
 

Jul 31st  
Aug 4th  
Aug 9th  

Aug 20th  
Aug 26th  
Aug 27th  

 

Linda Summerlin 
Carole Wolfe 
Lucretia Thomas 
Bea Mizell 
Maye Peabody 
Betty Jane Ebel 
 

don't forgeté 

Local dues are $30 per quarter  
 
 
 

We raised $580.10 since 2007 by just merely 

searching the web and going shopping!  You too can 
help the Pilot Club of Tallahassee Foundation in a very 
easy way. 
  
When you click, go through Goodsearch as a search 
engine (instead of Google) - keep it on your toolbar. 

 
 

BrainMinders® 
 

Study your BrainMinders® scripts @ 
www.pilotinternational.org 

 

 

birthday 
celebrations! 

http://www.goodsearch.com/default.aspx
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publicity continued from p.1 
Submitted by Claire Mikko  

 

GETTING TO KNOW THE MEDIA  

 

When trying to obtain publicity for club projects 
and activities, it is important to become familiar 
with your local media representatives. Start by 
developing a complete list of the media in your area, 
including weekly and monthly newspapers, 
magazines, business periodicals, wire services, 
public radio and local cable stations. Chambers of 
commerce often provide media lists at no charge; 
however, it is up to you to keep the list up-to-date. 
Check names, addresses, telephone and fax 
numbers periodically to be sure they are current. 

Once you have a list of whoõs who in your local 
media, contact them to find out who covers 
community service events and ask how much lead-
time they prefer when covering a story. Newspaper 
contacts are usually the news editor, city editor, 
features editor and assignment editor. However, 
when dealing with radio and television stations, 
news directors, public service directors and 
promotion managers are the key people. 

To ensure a good working relationship with the 
media in your area, follow these basic guidelines: 

¶ Know and respect deadlines. 

¶ Know the names of the key contacts, and 
update your media list regularly. 

¶ Develop an ongoing professional relationship 
with your local media representatives. 

¶ Know your demographic market: who youõre 

trying to reach. This helps determine which 
medium to contact. 

¶ Provide timely, newsworthy information about 
the club and its events via press releases, media 
kits, brochures, etc.  

¶ Be prepared to give an interview at the event 
site or have a spokesperson available. 

¶ Represent what Pilot stands for. 

¶ Familiarize yourself with the different needs of 
print vs. electronic or broadcast media. 

¶ Show gratitude. 

¶ Be patient and persistent. 

¶ Encourage media sponsorship and/or 
promotional tie-ins. 

¶ Ask a media representative to be a guest speaker 
at a club meeting or special event 

¶ Be honest and donõt say no comment. 

¶ News is not a 9 to 5 job so you need to be 
accessible. Give your home number to trusted 
reporters. They wonõt abuse it. 

¶ Remember that human-interest stories, unusual 
angles and big names make news. 

¶ Produce what you say you will and follow up. 
 
 
 
 

champagne jelly 
by Pam Manley 

 
1 bottle Champagne or sweet sparkling wine 
6 ounces Water, room temperature 
2 tablespoons plain Gelatin 
2/3 cup Sugar 

1. Pour champagne into a 2-quart bowl. Set aside. 
2. Pour 6 ounces water into small saucepan and add gelatin.  Mix to distribute.  Allow to set for about 5 minutes or 

until gelatin has softened and absorbed most of the water. 
3. Add the sugar to the mix.  (It will be thick.)  Transfer pan to stove and cook over medium-low heat just to dissolve 

gelatin and sugar.  Do not let the mixture boil (it will weaken the gelatin). 
4. Remove from heat and stir into the champagne.  Cover and place in the refrigerator.  Allow 2-3 hours to set. 

5. Serve with fresh fruit.
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regional picnic 
          Submitted by Claire Mikko 

NORTHWEST REGIONAL  PICNIC  
 
Approximately 35 Pilots (from Marianna, Quincy, Tallahassee, 
Pensacola and Panama City) and guests attended the 
Northwest Regional Picnic hosted by Pat (Northwest Lt. 

Governor, Pilot Club of Marianna) and Les Furr.  Les prepared 
Boston butts, barbequed chicken and baked beans for us.  And, 

the rest of us brought something to share with everyone.  This was the last time for us to 
get together as the Northwest Region, due to the Florida District becoming a non -region 
District on July 1.  Pat handed out some certificates and spoke about ho w many District 
Governors have come from the Northwest.  She ask ed Joan Stadsklev, Past Florida District 
Governor 1984 -85, Jackie Klein, Present Florida District Governor (2009 -2010) and Virginia 

Bunde, Future Florida 
District Governor (2011 -
2012) to say a few words.  
Having the Past, Present 
and Future at the picnic 
fit well with PI President 
Patõs theme!!  A good time 
was had by all!  
                                                   
<<  SSoommee  ooff   tt hhee  PPii lloott ss  
aatt tt eenndd iinngg    NN WW  LL tt ..  
GGoovveerr nnoorr ,,  PPaatt   FFuurr rr   aanndd  
FFlloorr iidd aa  DD iisstt rr iicc tt   GGoovveerr nnoorr   
JJ aacc kkiiee  KK lleeiinn   
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florida district 
 

 
 

 
 

The Florida District no longer has Regions, which was voted on at the District 
Convention.    

 
Following is the Pilot Club Assignments for the 2010-2011 Florida District 

Executive Council.  
 

 As you can see, we ñfall underò Virginia Bunde, Governor Elect. 
  

^̂̂    PPPaaasssttt    GGG ooo vvveeerrr nnnooo rrr ,,,    JJJ ooo aaannn   SSSttt aaaddd ssskkk llleeevvv ;;;    PPPrrr eeessseeennnttt    GGG ooo vvveeerrr nnnooo rrr    
JJJ aaaccc kkk iii eee   KKK llleeeiii nnn ;;;    aaannnddd    FFFuuu ttt uuu rrr eee   GGG ooo vvveeerrr nnnooo rrr ,,,    VVV iii rrr gggiii nnn iii aaa   BBBuuu nnnddd eee   

 

^̂̂    GGG ooo vvv ...    EEE llleeeccc ttt    VVV iii rrr gggiii nnn iii aaa   
BBBuuu nnnddd eee   aaannnddd    NNN WWW   LLL ttt    GGG ooo vvv ...    
PPPaaattt    FFFuuu rrr rrr    

 


