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jun 20 Fatherôs Day 

jul 4 Independence Day 

jul 7-10 PI Convention 
Louisville, Kentucky  

jul 12  Regular Meeting 
6:30 pm Regions Bank 

aug 9 Regular Meeting 
6:30 pm Regions Bank 

sep 6 Labor Day 

sep 13 Regular Meeting 
6:30 pm Regions Bank 

oct 11 
Columbus Day 
Regular Meeting 
6:30 pm Regions Bank 

oct 18 Founderôs Day 

nov 5-7 Fall Council 
Ocala Hilton, Ocala, Florida  

  
 

 international news 

Submitted by Claire Mikko 
 

 
 

 

Public Relations and 
Perception 

Public Relations is defined as the 
dissemination of information for the purpose of 
influencing public opinion. Simply stated, public 
relations is a measurement of how your club is 
perceived by its members, potential members 
and others in the community. 

Good public relations or ñPRò as it is often 
called, begins with the club. Providing the public 
with accurate, consistent information about Pilot 
and its services is essential, but how you 
represent the club is equally important. A 
positive attitude, worthwhile projects and 
attractive publications portray a professional 
image, but often go unnoticed because they lack 
promotion. 

According to David Yale, author of The 
Publicity Handbook, public relations is a broad 
task. It involves publicity, promotion, public 
affairs, advertising and opinion making, areas to 
focus on once your club has an established 
publicity plan. 

 
 
 

Continued on page 3é 
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club  notables 
Jane Parker President 

Claire Mikko President-Elect 

Pam Schilling Vice President 

Yvonne Salfinger Secretary 

Karol Schneider Treasurer 

Jane Furlong  Director 

Bea Mizell Director 

Pam Manley Editor 

Meetings are held each 2
rd
 Monday at 6:30 p.m. at the Regions 

Bank on Centerville Road. Our focus is on brain related 
disorders, brain safety, youth projects and Pilot scholarship 
houses. 

 
 
 
 
 

visit us on the web at:   

www.tallahasseepilot.org 

 
 

pilot club of tallahassee ï friendship & service ï since 1935 
 



page 2 

 

president's corner  
 
 

 jun, jul & aug 2010 
 

June 2010 
 
Pilots - welcome to our 75th year in 
Tallahassee.  I am so proud of each of you 
and the 75th celebration that we held on 
Saturday June 5th at Dorothy Oven Park.  I 
received so many compliments on the 
setting, the program that was presented, 
and the food.  We were honored with 
having two Pilot International Officers 
with us, including President Pat Jarvis.  The 
Florida District was well represented with 
Governor Jackie Klein, Northwest Lt. 
Governor Pat Furr, and East Central Lt. 
Governor Mary Jane McMillen.  I had the 
opportunity to speak with Harriet McCarter 
after the program and she mentioned that 
she was thinking of those Pilots who are no 
longer here during the program.  I can't 
think of a better compliment for our day.  
  
A new Pilot year begins in July and we 
install our new President, Claire Mikko at 
the June 14th meeting.  I hope Claire has as 
much joy and pride as I had in representing 
this Club.  You ladies are the very best!   I 
have to go .... I think I hear the fat lady 
singing now!   
 
In Pilot Love and Friendship ...  

Jane 
 

Jun 16th 
Jul 31st  
Aug 4th  
Aug 9th  

Aug 20th  
Aug 27th  
Aug 27th  

 

Caroline Fernandez 
Linda Summerlin 
Carole Wolfe 
Lucretia Thomas 
Bea Mizell 
Betty Jane Ebel 
Maye Peabody 
 

don't forgeté 
2010-2011 Pilot International ($50) and District ($25) 
dues. Local dues are $30 per quarter  
 
 
 

We raised $552.57 since 2007 by just merely 

searching the web and going shopping!  You too can 
help the Pilot Club of Tallahassee Foundation in a very 
easy way. 
  
When you click, go through Goodsearch as a search 
engine (instead of Google) - keep it on your toolbar. 

officer slate 2010-2011 
 

President-Claire Mikko 
Secretary-Jane Furlong  
Treasurer-Karol Schneider 
Jane Parker as Past President 

President-Elect-Pam Schilling  
Vice-President-Linda Summerlin  
Director- Yvonne Salfinger  
Director-Belinda Mizell  

 

BrainMinders® 
 

Study your BrainMinders® scripts @ 
www.pilotinternational.org 

 

 

birthday 
celebrations! 

http://www.goodsearch.com/default.aspx
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publicity continued from p.1 
Submitted by Claire Mikko  

Publicity Opportunities 

Publicity is an important part of your clubôs effort to 
create public awareness of Pilot and its services. It 
involves communicating factual, interesting and 
newsworthy information to the media in a timely 
manner. 

The first step to organizing a successful publicity 
campaign, is to define specific goals. As David Yale 
writes in The Publicity Handbook, publicity goals 
should help your club accomplish one or more of the 
following: 

¶ Inform people about how to choose, buy, and 
use your service or product. 

¶ Get information to the public on issues your 
organization is concerned about. 

¶ Bring people to an event or series of events. 

¶ Increase attendance at your programs. 

¶ Get people to volunteer (or join your 
organization). 

¶ Get people to support an issue or cause. 
 

Next, establish a plan of action and set a 
reasonable budget. Even if the club plans to 
handle all the work in-house, you still need a 
budget to cover expenses such as copying or 
printing news releases, stamps and envelopes to 
mail them, film and developing costs for photos, 
and other office supplies. David Yale advises in 
The Publicity Handbook that itôs a good idea to 
make a list of every possible publicity expense 
and add 25 percent to cover unexpected events. 

In addition, publicize the clubôs activities on a 
regular basis. To be effective, publicity must be 
an ongoing process. Organizing one media ñblitzò 
a year will not get the results you desire: public 
awareness and understanding of what Pilot is all 
about. Select projects or activities the club 
considers newsworthy, and promote them to all 
media, including newspapers, television, radio, 
magazines, and trade journals. If you have a 

difficult time deciding which activities are 
newsworthy, ask yourself the following questions: 

¶ Is the project new? 

¶ Is it important to a large number of people in 
the community? 

¶ Does it address the future or relate to 
someone or something famous? 

¶ The greater the impact your event has on the 
community, the greater the interest of the 
media. 

If you still canôt decide if a specific event is 
newsworthy, consider the following examples: 

¶ Fund-raising events and special community 
projects 

¶ Well-recognized guest speakers 

¶ Club officer elections and installations 

¶ Focus projects (i.e. Brain Awareness Week, 
Pilot Walks, etc.) 

¶ Projects that promote community safety 

¶ Professional and community achievements of 
club members 

¶ Club anniversaries 

¶ Official visits 

¶ Contests and award presentations 

¶ Sponsorship of a new Pilot or Anchor Club 

¶ Banquets, dinners or luncheons 

¶ Any event or activity that provides a good 
photo opportunity for the media (ie. sporting 
events, art shows, auctions, fashion shows, 
exhibits, etc.) 

¶ Bazaars and rummage sales 

¶ Community fairs or cook-off events 

¶ Community clean-up days 
 
More information to come in the July Deck Chatter 

  



 

page 4 

 

brain matters stroke initiative  
submitted by Claire Mikko 

 
Pilot International Partners with American Heart Association 

 
A stroke is a brain attack!  If you're like most women, 
you probably don't worry too much about stroke.  
Maybe you should. 
 
Stroke is the third leading cause of death among 
American women, killing more women than breast 
cancer!  The Brain Matters Stroke Initiative through 
the American Heart Association (AHA) has invited all 
Pilot Clubs to assist their efforts in educating 
American women about stroke and screening them 
for it. 
 
The Women's Task Force of the initiative has 
developed a tool kit with samples of FREE materials 
and suggested guidelines for hosting a stroke 
screening program for women. 
Using the recommendations outlined in the 
"Guidelines for Stroke Screening Organizers," this 
program features an educational presentation on 
stroke, made by a healthcare professional, in addition 
to the screening.   
 
For more information, contact AHA's Stroke 
Connection at 1-800-553-6321 to find your local AHA 

chapter, or call your local AHA chapter directly and 
ask for assistance in setting up a stroke screening 
program.   
 
Reduce your risk of stroke 
¶ Check blood pressure often 
¶ Don't smoke cigarettes 
¶ Recognize & treat diabetes 
¶ Eat a healthful diet 
¶ Have regular medical checkups 
¶ Be physically active 
 
Recognize the signs of stroke 
¶ Weakness on one side 
¶ Dimness or loss of vision 
¶ Trouble talking or understanding speech 
¶ Sudden, severe headache 
 
Respond immediately to stroke 
¶ Call 911 or the emergency medical service 

system 
¶ If you can get the person medical assistance by 

taking them, do so 

 

 

picnic time!!! 
Submitted by Claire Mikko 

 
CELEBRATING OUR GOVERNOR ELECT, VIRGINIA BUNDE  

& OUR PAST GOVERNERS FROM THE NW REGION  
 
  

WW hh ee nn ::     JJuu nn ee   11 99 ,,   22 00 11 00   

  

WW hh ee rr ee ::     HH oo mm ee   oo ff   PPaa tt   &&   LLee ss   FFuu rr rr   

55 33 11 00   BB ll uu ee   SSpp rr ii nn gg ss   RRoo aa dd   

MM aa rr ii aa nn nn aa ,,   FFLL   33 22 44 44 66   
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Smoked Boston Butt &  Chicken will be provided  
bring side dishes & refreshments  

 
We will begin gathering at 11:00 AM  

for lots of fun, great food, and fellowship!     
  

 
Directions:  From Hwy 90, take Hwy 71 North to Blue Springs Rd (Swearingen 
Tractor), turn right, go approx 2mi., house will be on left.  Home# 850.526.3142 or 

Cell# 850.209.8071.   
 

florida district 
 

 
 

MARK YOUR CALENDARS 
 
At Florida District Convention in Lake Mary, the dates were provided for Fall Council, the Anchor 
Convention and District Convention for the coming Pilot Year (July 1, 2010-June 30, 2011). 
 

Fall Council will be held at the Ocala Hilton November 5-7, 2010 
Anchor Convention, ñLights, Camera, Actionò, will be held at the Radisson Worldgate 

Kissimmee March 5-6, 2011 
District Convention will be held at the Tallahassee Doubletree April 8-10, 2011 

 
Itôs great Convention will be held in our hometown ï this gives our members the opportunity to attend 
a Convention without having to worry about traveling.  And, Virginia Bunde, Governor Elect, past 
Northwest Lieutenant Governor, will be installed as Governor during this Convention. 
 

So, donôt forget to mark your calendars now!! 
  




